
LOYAL READERSHIP
w	83% of the Neighbors audience read 

each issue.
w	66% of the Neighbors (expanded) 

audience read each issue.

ACTIVE READERSHIP
w	82% of Neighbors readers have acted 

based on an ad or article.
w	62% of Neighbors (expanded) readers 

have acted based on an ad or article.

BONUS CIRCULATION
w	83% of Neighbors readers share their 

magazine with at least one other 
reader.

w	63% of Neighbors (expanded) readers 
share their magazine with at least one 
other reader.

PROPERTY OWNERSHIP
w	More than 5 acres: 52%

Neighbors: 74%
Neighbors (expanded): 30%

w	Tools: 92%
w	Lawn/garden equipment: 91%
w	Automobile: 98%
w	Tractor/farm equipment: 46%

Neighbors: 66%
Neighbors (expanded): 26%

w	ATV: 37%
Neighbors: 51%
Neighbors (expanded): 22%

w	Fruit trees: 37%
Neighbors: 42%
Neighbors (expanded): 32%

DEMOGRAPHICS
Neighbors
w	Age:	Younger than 65: 34%

	 66 and over: 66%
w	Average income above 

$50,000: 69%
w	Education: 71% have a technical 

certificate or higher degree
w	Farming status: 64% have received 

income from farming	

Neighbors (expanded) 
w	Age:	Younger than 65: 62%

	 66 and over: 38%
w	Average income above  

$50,000: 74%
w	Education: 70% have a technical 

certificate or higher degree
w	Farming status: 21% have received 

income from farming

CREDIT
w	Auto loan: 36%
w	Credit card balance: 48%
w	Short-term loan or line of credit: 24%

TRAVEL DESTINATIONS IN 
LAST YEAR
w	Beach: 49%
w	Mountains: 36%
w	Sporting events: 44%
w	Theme parks: 14%

HOBBIES & INTERESTS
w	Reading: 62%
w	Cooking: 57%
w	Gardening: 54%
w	Fishing: 36%
w	Hunting: 27%

PETS & LIVESTOCK
w	Dogs: 52%
w	Cats: 34%
w	Cattle: 16%

Neighbors: 26%
Neighbors (expanded): 5%

w	Chickens: 13%

PLANNED PURCHASES
w	Property: 12%
w	Tools: 40%
w	Lawn/garden equipment: 35%
w	Automobile: 17%
w	Tractor/farm equipment: 16%

Neighbors: 22%
Neighbors (expanded): 10%

w	Livestock: 11%
w	Fruit trees: 15%
w	ATV: 6%

Neighbors (circulation 50,000) and Neighbors (expanded) (circulation more 
than 360,000) can help you reach the target audience you’re searching for. Our 
people are your people!

With great coverage, loyal readership and reasonable rates, let our publications 
make the most of your marketing dollar.

Ben Shurett
19337 Scenic Highway
Mentone, AL 35984
(256) 997-7922
BenShurett.AlfaFarmers@gmail.com

Marlee Jackson, Editor
Alabama Farmers Federation
2108 E South Blvd.
Montgomery, AL 36116
(334) 613-4219
MMJackson@AlfaFarmers.org

CONTACT INFORMATION

READER 
REMARKS

“Great articles that apply to the 
professional farmer and those who 
just like to read about farming.”

“I do enjoy the recipes, and I have 
utilized some of the contractors 
advertised in the magazine.”

“It’s very informative. We read 
and share the magazine.”
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Copy & Contract Regulations
(a)	 All advertisements are subject to publisher’s approval.
(b)	 No alcohol, tobacco or other advertising deemed 

offensive or substandard.
(c)	 Ad position is at the discretion of the publisher. *
(d)	 Ad files must be received on or before the closing date 

(1st day of month prior to publication). Cancellations 
and changes are not accepted after closing date. 

(e)	 Rates are subject to change upon publisher’s notice. 
Prevailing rates apply.

(f)	 Advertiser will be required to pay standard production 
charges on non-camera-ready material.

(g)	 Publisher is not responsible for errors in key numbers. 
(h)	 Publisher shall have the right to hold advertiser and/

or its advertising agency jointly and severally liable for 
such monies as are due and payable to publisher for 
advertising which advertiser or its agent ordered and 
which advertising was published.

(i)	 Publisher assumes advertiser agrees to the conditions 
set forth in the rate card without further notice. 

Rates & Specifications
*Cover Placement / Special Request Placements:
Rates are 10% over the full-page rate.

Discounts:
15% recognized agency commission for camera-ready copy.

Digital Ad Formatting Requirements
u	ACCEPTED FILES:
n 300 dpi/ppi PDF (x-1a) files with fonts embedded
n 300 dpi/ppi JPG, EPS or TIFF files, flattened 
n Adobe Illustrator, InDesign and PhotoShop files with all font, 

image and supporting files included/packaged
n Color designation may be RGB or CMYK
n Printer marks (crop marks, color bars, bleed marks, etc.) 

should be located outside the bleed area

u	NON-ACCEPTED FILES:
n Microsoft PowerPoint, Publisher, Word, etc. 
n Adobe program files that do not include font, image and 

other supporting graphic files
n Ads using Indexed, LAB or PMS/Spot color designations
n Locked files 

u	NOTE:
n Proofs and color keys may be submitted for color accuracy

u	EMAIL FILES TO:
	 Ben Shurett: BenShurett.AlfaFarmers@gmail.com or
	 Marlee Jackson: MMJackson@AlfaFarmers.org

50,000 1X 2X 4X 7X

Full Page $2,520 $2,390 $2,270 $2,135

1/2 Page $1,440 $1,360 $1,285 $1,215

1/4 Page $905 $850 $815 $760

1/6 Page $595 $570 $550 $525

1/12 Page $320 $300 $280 $265

360,000 1X 2X 3X 4X

Full Page $6,252 $5,947 $5,649 $5,395

1/2 Page $3,529 $3,406 $3,212 $3,018

1/4 Page $2,244 $2,138 $1,973 $1,801

1/6 Page $1,481 $1,395 $1,302 $1,221

1/12 Page $802 $745 $698 $645

Ad Rates / Standard Readership

Ad Rates / Expanded Readership

Ad Sizes / Measurements in Inches

Ad File Submission Specifications

Size Width Height

Full Page Standard  Ad will have a 0.5” 
white border when placed on the page.

7.25 9.75

Full Page with Bleed 
(Measurement includes bleed allowance.)
*All text and logos must be at least 0.625” 
inside this measurement on all sides.

8.50* 11.00*

Two-Page Spread with Bleed
(Measurement includes bleed allowance.) 
*All text and logos must be at least 0.625” 
inside this measurement on all sides. Please 
be aware of element placement when 
crossing the gutter.

16.75* 11.00*

1/2 Page 7.25 4.75

1/4 Page 3.50 4.75

1/6 Page 2.25 4.75

1/12 Page 2.25 2.25

Final trim size of the magazine is 8.25” x 10.75”.

Please take full advantage of your purchased ad space by paying 
close attention to noted sizes, positioning of elements and other 
submission specifications.
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